BMJ Group Corporate Background Information, 2010
BMJ Group is one of the world's leading providers of trusted medical information for healthcare professionals, researchers and patients.
It delivers a wide range of high quality evidence-based knowledge, best practice and learning support to help improve the decisions people make every day.

BMJ Group provides information to health professionals in the UK, other European countries, the United States, Australia, New Zealand, China, and the Middle East, and has recently announced expansion into India.

Its customers include physicians, nurses, and other clinicians; trainees; academic institutions, hospitals and ministries of health; patients; pharmaceutical companies, government and healthcare organisations.
BMJ Group is owned by The British Medical Association. It is editorially independent and the articles and content it publishes do not necessarily reflect BMA policy.

In 2009, the Group’s total revenue was approximately £60 million, representing a growth of 15%.

Its overseas revenues have grown 10% over the last three years, and the Group has set a target of 60% non-UK sourced revenues by the end of 2010.
The first ever BMJ Group Awards were held in April 2009 to recognise and celebrate excellence in healthcare across the globe. Plans for the 2011 Awards are now underway.

BMJ Group Products

Journals

BMJ Group publishes BMJ (British Medical Journal) currently the most read medical journal in the UK and voted Medical Publication of the Year in 2008 by the UK Medical Journalists' Association.
The BMJ website (bmj.com) attracts 1.4 million unique visitors per month, 70% from outside the UK.
The Group also publishes over 30 journals in specialist clinical areas, public health, and evidence-based medicine, and several titles under its Affinity brand, which offer publishing services to professional medical organisations.

Knowledge and Learning
The BMJ Evidence Centre is internationally renowned for its independent, thorough and robust analysis and synthesis of clinical research. It publishes Clinical Evidence and Best Health (formerly Best Treatments), and produces Action Sets and commissioned evidence reviews. It also provides point-of-care and reference tools, such as Best Practice, to healthcare professionals.

Through BMJ Learning, the Group delivers continuing professional development online modules and exam revision materials, as well as interactive events and workshops for the healthcare profession.
Careers

BMJ Careers is the UK’s leading medical careers and recruitment provider, delivering the largest online resource for UK medical jobs, courses and career advice. BMJ Careers Fairs is the largest organiser of medical recruitment fairs across the UK - each year attracting over 70 exhibitors from around the world, and offering a range of workshops and seminars for jobseekers.

BNF

The British National Formulary (BNF) is the gold standard drug reference for UK clinicians. It is jointly and equally owned with the Royal Pharmaceutical Society of Great Britain and provides UK health care professionals with up-to-date, authoritative and practical information on the selection and clinical use of medicines.
BMJ Group’s Product Overview

	
	Product
	Description

	Journals
	BMJ (British Medical Journal)
	Flagship product. General medical journal of the British Medical Association, provided as a benefit to its 120,000 members

	
	BMJ Journals
	BMJ Group’s journal division operates 30 journals catering to a variety of medical specialties. Some are wholly owned by BMJ Group, some are joint-owned with societies

	Evidence Centre
	BMJ/Point of Care
	Point-of-care tool consisting of highly structured treatment and diagnosis monographs. Available in North America in partnership with ePocrates (Launched July 2008)

	
	Best Practice
	Point-of-care tool for markets outside of North America (Launched Spring 2009)

	
	Clinical Evidence
	Flagship evidence-based synopses on the effectiveness of common clinical interventions  (Launched in1999)

	
	Best Health
	Online advice for patients about effective treatments (Launched in 2004)

	
	Evidence Consultancy
	Email alert service providing access to current best evidence from research (Launched in 2004)

	
	Action Sets
	Checklists of specific interventions for use in physician workflow (Launched Summer 2009)

	
	Evidence Consultancy
	Evidence synthesis services for healthcare providers and pharmaceutical companies to support strategic clinical decisions about service provision

	Learning
	BMJ Learning
	Online, interactive learning modules for continuing professional development for healthcare professionals and trainees (135,000 registered users)

	
	BMJ Masterclasses
	One-day courses giving essential updates across a variety of specialties, general updates for physicians, and management issues (6,500 attendees in 2008)

	
	onExamination
	Online exam preparation for medical professionals, used by 100,000 doctors since the company was formed in 2000 (Acquired by BMJ Group in Dec 2007)

	
	Clinical Leadership Programme
	The programme is available via Open University (OU) and provides healthcare professionals with postgraduate qualifications in Clinical Leadership.

	BNF
	British National Formulary (BNF)
	Benchmark drug reference for UK clinicians. Jointly owned with the UK’s Royal Pharmaceutical Society

	doc2doc
	http://doc2doc.bmj.com
	Professional networking site for doctors worldwide (Launched Spring 2009)
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